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ABOUT THE AUTHOR:

Dick saggisne is an industry "Hall of Famer,” for pioneering dimensional outdoor
advertising. Dick has served as President and CEO of Innis Maggiore since 1989.
Under Dick's leadership, Innis Maggiore has become recognized as the nation's leading
agency in the practice of positioning. Innis Maggiore was named Ohio's fastest growing
agency for three years in a row and ranks in the top 10% of the nation's AAAA agencies.

He serves as one of the agency's primary positioning experts, a positionist," often
working with the "Father of Positioning,"” Jack Trout. Innis Maggiore has developed a
proprietary process resulting in a report, the Appreciative Discovery," uncovering your

brand's unique positioning.

You may contact him directly (and he'll answer you himself) to talk positioning —
dickeinnismaggiore.com or call 1-800-460-4111. To learn more about positioning,
visit www.innismaggiore.com.

Marketing battles are fought in the mind of your prospect. That's where you win.
That's where you lose.

Positioning is therefore aligned with how the mind works. For example, the mind will only
allow a brand to stand for one thing! Getting your brand's ‘one thing' into the mind has
never been more difficult.

We're in an era of "Hyper" everything. The marketplace is at fever pitch with the temperature
rising. We live in a world of faster and more. There's feature clutter, advertising clutter,
media clutter — everything clutter. And the mind is hard-wired to ignore. It's a mess.

Our only hope is to find a truly differentiated strategy.

Positioning is the single most powerful concept in marketing — a competitive strategy —
a way to separate your brand from the competition.

This book lays out all the known ways to differentiate. It will help you to navigate the
process of finding your unique selling proposition, your competitive mental angle, your
differentiated strategy — your positioning. Only then will you be able to effectively
execute and win in the marketplace.




